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We provide retailers with the ability to 
deliver automated, customer-centric 
campaigns, across multiple channels. 
Through a deep integration of your 
ecommerce and marketing platforms, 
we help you unlock an unparalleled 
level of insight and control.

From surfing to selecting, shopping to 
shipping and everything in between, 
we’ve taken every step to ensure 
every customer’s journey is captured 
segmented and personalized. What 
they like, what they don’t. When they 
buy, when they don’t. When they’ll 
open an email from you – and when 
they won’t. 

It’s why Magento chose dotmailer as 
the first, and only, email marketing 
automation platform in the world to 
achieve global Premier Technology 
Partner Status. We’re there on merit, 
not credit.  

dotmailer for Magento.

Two great platforms.  
One premier integration.
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dotmailer and Magento: A premier partnership

We know exactly what you want, and 
need, from our platform. That’s why 
there’s nothing else out there as 
simple or as powerful. It delivers, and 
then some. 

For starters, it’s the most feature-rich, 
robust and scalable extension for 
Magento on the market. As the 
platform is fully extensible via our API, 
it makes it ideal for both B2B and 
B2C. Integrates seamlessly with 
Salesforce CRM, Microsoft Dynamics 
CRM, OroCRM.

 

We have a dotmailer App Directory  
to that enables you to build your  
own marketing technology suite with 
best-of-breed extensions (for 
example, SMS by Zapier). Easy to 
use. Quick to get to work. It integrates 
effortlessly and seamlessly with the 
main Magento dashboard.

A platform built by marketers,  
for marketers

PLATFORM
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Email marketing automation 

continues to be the top 

marketing channels for 

delivering ROI.

Econsultancy Email Marketing 
Industry Census 2015



dotmailer and Magento: A premier partnership

We’re Magento 2 ready. We can 
enhance it, right out the box, and it’s 
set up for Community or Enterprise 
site owners and marketers. 

More Magento 2 clients have chosen 
dotmailer than any other email service 
provider. Perhaps it’s because we’re 
the only email marketing automation 
platform to be fully accessible from 
inside the Magento 2 dashboard, with 
a single sign-on.

No.1 for Magento 2

PLATFORM
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dotmailer and Magento: A premier partnership

Marvelous for 
merchants

From onboarding to project 
management, creative and technical 
support, everything we provide 
merchants is delivered by our team  
of Magento experts.

There’s also our dedicated support 
team, who have unparalleled 
knowledge of the dotmailer and 
Magento platforms. And our specialist 
Magento development team maintain 
the extension.

PLATFORM
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Perfect for Partners 

Whatever your size, we scale with you: all the
way from small business to multi-million dollar enterprise. 

We offer flexible partnership arrangements and competitive 
reseller commission. There’s on-tap support and bolt-on 
consultancy, including Creative Services to help keep you 
keep things on track for your clients.

Some of our valued partners include Sweet Tooth, 

Nosto and Feefo  



dotmailer and Magento: A premier partnership

Pop-overs are a proven way to acquire and 
replenish a list of subscribers. To be a 
successful retailer, growing your subscriber 
list is essential. But what if your general 
newsletter subscriber box just isn’t  
cutting it? 

We put you in control of where, when and 
how pop-overs appear, removing any worry 
you might have about subscribers seeing 
them, or non-subscribers seeing them too 
often. Everything is under your control.

Over and above the best 
way to grow your list

POP-OVERS

’In the 3 months 

after the pop-over 

was implemented, 

we signed up over 

20,000 new people” 

Elaine Taylor 
Ecommerce Manager, 
Barbour
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Deborah Lippmann 
Simply create a pop-over in dotmailer’s Survey & Forms tool 
and add your branding. Choose to display a ‘Thank you’ 
message to new subscribers or route to a Preference Center. 



dotmailer and Magento: A premier partnership

Custom-branded, integrated Preference 
Centers can help focus your campaign at 
the right people, with the right message, at 
the right time, and enrich your data direct 
from source. 

It allows them to update their own profiles 
– saving you the time and hassle. They also 
help to control the frequency with which 
they receive your emails. And, when shown 
with unsubscribe pages, your customers 
can pro-actively opt in to the messages they 
want to receive.

Data about your customers, 
from your customers 

54%
of unsubscribers opt 

out due to receiving 

emails too frequently 

49%
opt out because the 

content is not relevant 

A Preference Center 

solves both issues.

PREFERENCE CENTER
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Barbour 
dotmailer’s Survey & Form tool helps retailers, such as Barbour 
shown above, build a Preference Center quickly and simply. 



dotmailer and Magento: A premier partnership

Accessing information about a customer’s 
past journey can help you focus and profit 
from their future one. Create advanced 
segments based on demographics like 
location, age, past behavior and/or 
purchases. If your customer is online or 
in-store, use geographical segmentation to 
hit them with some localized, personalized 
content, like special offers. 

Advanced segmentation.
Engage customers. 
Drive sales. 
Repeat.

ADVANCED SEGMENTATION

‘We identified 17 

different ways to 

segment our customer 

list. The result was a 

sharp increase in open 

and click-through rates 

to now above 20%’

Janice Hwang, 
Web designer, 
Alex Woo
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dotmailer’s drag and drop segment builder means targeted 
lists can be built quickly and easily, including by geography. 



dotmailer and Magento: A premier partnership

A welcome series of emails, 
automatically sent when a new 
subscriber opts in to your mailing list, 
engages them when they’re most 
attentive. This can generate up to ten 
times more revenue than any 
subsequent emails you send to the 
same customers. 

First 
impressions 
matter

Using dotmailer’s automation tool, Program 
Builder, a welcome series is the simplest and 
fastest program retailers can implement. 

WELCOME SERIES



page 17



dotmailer and Magento: A premier partnership

Don’t abandon a customer just because 
they’ve abandoned their cart. Using web 
tracking data, send an email based on their 
browse behavior to nudge them back to 
make a purchase. Include dynamic content 
based on what they looked at and perhaps 
an incentive to return along with service/
contact information.

Nudge browsers in 
the site direction 

ABANDONED BROWSE

“Our ability to identify 

their behavior and then do 

something about it is unique 

to digital channels”

Leveraging Customer Behaviours 
for Optimal Engagement, 
Econsultancy and IBM
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1 hour
The maximum time 

we recommend 

to pass before 

reconnecting to 

the shopper.



dotmailer and Magento: A premier partnership

Average cart abandonment rate is 68%. 
We can help you stop that figure rising. 
With a cleverly timed personalized 
message, we can make sure abandoners 
choose you over your competitor. By 
providing the right content and brand 
experience, they’ll be more likely to return.

Abandoned carts don’t 
mean abandoned sales

ABANDONED CART

dotmailer client 

Alexandra have  

seen a 5% week- 

on-week increase  

in online sales from 

its 3-step abandoned 

cart program.
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Workwear brand Alexandra ues a 3-step 
abandoned cart program, which is 
delivering a 5% week-on-week increase in 
online sales.



dotmailer and Magento: A premier partnership

Emails tailored to your customers, including 
personalized product suggestions based on 
shopping behavior and purchase history, greatly 
increase the number of conversions. Include 
recommended products in ‘we miss you’  
emails to entice them to return. These present 
cross-sell and up-sell opportunities, while 
ensuring a holistic shopping experience for  
your customers.

Dynamic content 
creates custom-made 
customer emails

PRODUCT RECOMMENDATIONS

125%
average increase 

in conversion rate 

from including 

personalized 

recommendations.
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dotmailer for Magento has pre-built 
integrations with top recommendation 
extensions, so you can get up and running 
instantly with real time recommendations 
based upon customer data.



dotmailer and Magento: A premier partnership

domailer for Magento makes it quicker and easier, and more 
profitable, to sell to existing customers. Automated replenishment 
emails monetize your existing customers, lower the cost of sale and 
increase their overall lifetime value. What’s more, a replenishment 
automation program keeps your brand top of mind.

Replenish your sales,  
replenish your ROI

PRODUCT REPLENISHMENT

Consider your products’ shelf life and customer 
order data when creating your replenishment 
campaign in the automation Program Builder tool. 
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Transactional emails have significantly higher 
open-and-read rates than almost any other emails 
because they’re in response to customer-initiated 
actions. Plus, they’re service, not sales, based.  
They provide you with yet another opportunity to 
present relevant, personalized content and gather 
data direct.

Take action with 
transactional emails

TRANSACTIONAL EMAILS

2-5 times
average revenue 

for transactional 

email compared to 

marketing messages.



dotmailer and Magento: A premier partnership

Only 32% of customers commit to a 
second purchase. Armed with that 
knowledge, a post-purchase 
campaign is essential. Reward and 
loyalty schemes help build advocacy 
and increase purchase frequency. 
You can sync data such as 
customers’ points balance to 
dotmailer’s campaign design and 
segmentation tools.
 

Turn first-time buyers  
into lifetime advocates

LOYALTY CAMPAIGNS
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Turn first-time buyers  
into lifetime advocates

This Works 

Using website product reviews in your loyalty 
campaigns makes for targeted and interesting 
content. With dotmailer for Magento, you can 
sync number of reviews onsite along with the date 
they were left.



dotmailer and Magento: A premier partnership

Customized landing pages get higher 
conversion rates than sending customers to 
your homepage. dotmailer for Magento makes 
it quick and easy to build optimized templated 
pages, or beautiful pages tailored to your 
brand. You can add surveys or forms, videos 
and even countdown timers.

Land more customers with 
customized landing pages

LANDING PAGES

“Landing pages can 

dramatically increase 

the results of email 

campaigns. And with 

modern tools, landing 

pages can be built 

quickly without the 

need for coding”
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Using the dotmailer EasyEditor drag and drop functionality, you 
can create landing pages with no HTML skills required.



dotmailer and Magento: A premier partnership

The dotmailer functionality spans both B2C 
and B2B worlds. Multichannel marketing can 
nurture your B2B leads, give them a seamless 
customer journey and ultimately, build 
profitable loyalty. 

But your data needs to be real-time and 
shared across systems. You need your 
ecommerce and marketing platforms to 
handle international languages and currencies. 
You need the ability to score prospects for 
sales to follow up. The dotmailer platform 
solves these needs. And we have seamless 
integrations with commonly used CRM 
systems such as Salesforce CRM and 
Microsoft Dynamics CRM for that single 
customer view.

Making B2B as  
easy as ABC

B2B ECOMMERCE

68%
of B2B buyers now 

purchase goods 

online, up from 57% 

in the 2013.
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dotmailer client Screwfix sent a sales boosting product email 
with a limited time offer to their workwear segment. One of the 
many campaigns our platform can used to create for B2B.



dotmailer and Magento: A premier partnership

The choice of leading brands
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dotmailer and Magento: A premier partnership

About the platform

We’ve built our platform around  
your most important marketing asset 
– your customer data – and made 
sure it works seamlessly. This is 
where dotmailer for Magento shines.

Instead of wasting valuable time 
inputting data, or fiddling around with 
the layout of your next bulk email, 
you can create beautiful, tailored 
campaigns aimed at carefully 
segmented sections of your 
customers, with dynamic data or 
links to products they’ve recently 
browsed, all within one hour.

dotmailer’s single sign-on 
functionality allows you to access 
your entire customer and campaign 
information from just one login.

With customer’s dictating what, 
where, when and how they engage 
with you – a consistent brand 
experience across all channels now a 
priority. dotmailer is the ideal platform 
with which to provide that single 
customer view.

It provides you with the ability to 
create multichannel campaigns, on 
one platform. You can ensure your 
campaigns are optimized across all 
different devices with mobile toolkits.

A platform built by marketers, 
for marketers

ABOUT US 

“We operate in 8 different countries and our 

marketing process is complex. dotmailer has 

been really good for streamlining this.”

Michael Williams, 
Digital Marketing Executive, Interior Addict
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About the company

Part of the dotdigital group PLC, 
dotmailer started in 1999. Since 
then, we’ve grown into a global 
company with corporate and SME 
clients across 150 countries and 
200 staff. This includes our very 
own Magento certified developers 
(across three strands of MCD, 
MCD+ and MCD Frontend). 

Through our Premier partnership 
with Magento, we continue to 
provide ecommerce and marketing 
teams with the innovative, 
user-friendly technology they need 
to do smarter marketing, increase 
ROI and really connect with 
customers. 

Today, the group is solely focused 
on email marketing automation. It 
has grown to become a leader in 
the provision of intuitive Software 
as a Service (SaaS) email 
marketing and multichannel tools.
 

“dotmailer’s functionality 

and integration with 

our Magento data is 

seamless. We can put 

targeted emails together 

in a quarter of the time 

it used to take.”

Dollar Hobbyz, 
Nathan Peck, 
Marketing Director



“dotmailer is in complete alignment 
with Magento’s strategy of making 
ecommerce as easy as possible.”

Mark Lavelle, 

CEO, Magento

UK: +44(0)20 8662 2762    USA: 1-212-971-9408    Australia: +61 3 9021 2438

 


