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BEFORE WE GET STARTED 
 
Mailbot Email Marketing extension helps Magento merchants send personalized emails to 
each customer automatically. This extension is built to seamlessly connect Magento stores to 
Mailbot app on Beeketing platform. All features are configured and managed in our server, so 
the plugin is most lightweight as possible and takes minimum resources from your website.  
 
Mailbot empowers most features you will need to send beautiful personalized emails to your 
customers automatically: 
 

● 9 Most popular eCommerce campaigns are pre-built. You don’t need to set up anything, 
just turn on the app and let it draft, schedule and send the right emails to the right person 
for you. 

● Advanced customer segmention tool that allows you to set up conditions to group 
customers into different segments 

● Build beautiful promotional newsletters with a convenient drag-and-drop editor 
● Many newsletter template designs to impress your customers 

 
Let’s discover how you can master Email Marketing Automation with Mailbot, by following the 
detailed user guide below. 
 
 
 
  

https://beeketing.com/email-automation
https://beeketing.com/
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Connect your store with Beeketing platform 
After installing the extension, go to Stores >> Settings >> Mailbot to open it on the dashboard: 
 

 
 
You will be asked to connect your store with Beeketing platform by signing up for a free account 
(if you are a new Beeketing user), or logging in (if you already have a Beeketing account): 
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Click “Let’s start now” button and a native popup will appear to guide you through the 
login/signup process: 
 

 
 
Once logged in successfully, you will see a message as below: 
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Click “Go to configuration dashboard” button to access your Mailbot control dashboard. 

AUTOMATION CAMPAIGNS 
Automation campaigns are triggered to send when a customer enters pre-defined customer 
segments. This type of campaigns send automated personalized follow-up email to customers, 
based on their behaviors on the store. 
 
Each automation email will send only ONCE to each customer. 
 
In Mailbot dashboard’s sidebar menu, open Automation tab: 
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There are 5 Automation Campaigns pre-built in Mailbot for you: 
 

1) Happy Email 
This campaign will send to welcome new customers who sign up for a new account or make the 
first purchase from your store, 30 minutes after they take either action first.  
 
Emails are sent from Store Founder’s address or any person you define, to make customers feel 
like they are receiving a personal email from a real person. 
 

2) Browse Abandonment 
This campaign follows up customers who browse products on the store, but leave and do not 
add any item to cart. It has 2 emails to follow up customers twice until customers are converted 
back to the store. 
 

3) Cart Abandonment 
This campaign follows up customers who abandon their cart. It has 3 emails to follow up 
customers 3 times until customers are converted back to the store. The last email in the series 
entice customers with a coupon code. 
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4) Win-back Email 
This campaign catches up with inactive customers who haven’t come back to the store for a 
long time. It has 2 emails to follow up customers twice until they come back to the store. 
 

5) Reward Coupon 
This campaign engages loyal customers (who have purchased multiple orders from your store) 
with a thank-you coupon. It motivates loyal customers to come back and buy more. 

Manage automation campaigns: 
 

- Turn campaign on/off: Switch the blue button beside the campaign name 
- Edit campaign: Click on each campaign to open editor: 
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● Rename the campaign so it sounds more familiar to you. 
● There are 2 options to define when to send the emails: 

○ After customers enter a segment: By default, we define a customer segment for 
each campaign. You can create your own segment (more details in Advanced 
Customer Segment part) and change for each campaign.  

○ After customers perform an action: you can directly assign customer actions that 
trigger the campaign, as below: 
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● Edit email content and sending time: You can change the pre-built content as you 
want, add more emails to the series, and change the default delay time to send. 

● Define conversion goal: Each campaign has a conversion goal. Define an appropriate 
conversion goal for the campaign with our options as below: 
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After editing, click “Save” button to save the new settings. 
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NEWSLETTER BOT CAMPAIGNS 
Newsletter Bot campaigns send on a regular basis to all customers to promote, cross-sell, and 
recommend products to customers.  
 
These campaigns send every week, month or 3 months according to your settings. 
 
In Mailbot dashboard’s sidebar menu, open Newsletter Bot tab: 
 

 

There are 4 Newsletter Bot Campaigns pre-built in Mailbot for you: 
 

6) Collection cross-sell 
 
This campaign sends cross-sell emails based on customers' previous orders. Recommended 
products are picked from collections that should be bought with the collection of their bought 
items. 
 

7) Promote products that can bought again 
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This campaign reminds customers of products that can be bought again based on the product's 
life cycle. 
 

8) New arrivals 
This campaign promote new arrivals to keep them updated about new stocks and encourage 
repeat purchases. 
 

9) Site-wide recommendations 
This campaign sends a monthly promotional newsletter to keep customers updated on your 
latest and popular items. 
 
Editing and managing these campaigns are similar to automation campaigns. 
 

MANAGE CUSTOMER LIST 
In the sidebar menu, open Customers  tab:  

 
 

- You will see the list of all customers synced into your Mailbot app. 
- You can export the list into .cvs offline file, manually add customers into the list 
- Click “Manage Segments” button to view and manage all customer segments.  
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Manage Segments: 
 

 
 

- We have prepared a list of segments which we use to defind conditions to send in our 
pre-built campaigns. You can edit these segments and changes will be reflected in the 
pre-built campaigns. 

- You can add more segments by clicking “+Create Segment” button on the top right. 
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Name the segment you want to create in Name your segment field. This field cannot be left 

blank.  

Set all conditions of the segment in “Contacts who match all following” table. 

Contact Attribute: 
These give descriptive information about the contact. For example the contact name may be 

recorded as an attribute. Unlike tags you may have one attribute with multiple values. For 

instance “First Name” would be an attribute and “John” would be one of many values assigned 

to it. Attributes are commonly assigned when the contact is created. 

Example: Customers who spent more than $1000 

 
Have performed event: 
Use this condition to determine a group of customers who have ALREADY performed an event.               

You can also fixed the quantity data 

Example: Customers who have bought a specific product 
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Have not performed event: 
Use this condition to determine a group of customers who have NOT performed an event. You                

can also fixed the quantity data. 

Example: Customers who have never opened emails from the store 
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Mixed Conditions:  
You can use a set of mixed conditions to determine a segment of customer. 

The number of conditions for one segment of customer is unlimited 

Example: Customers who already subscribed email but never made a purchase 

 

 

RECOMMENDATION RULES 

In recommendation settings, you will be able to set up the rules for Collection Cross-sell and 

Promote the product that can be bought again campaigns yourself. These settings help the 

app make the most relevant recommendations to customers. For example, you can choose 

which collection you want to sell with Jeans/ T-shirt, so our recommendation engine can boost it 

up.  

 

Go to Settings >> Recommendation Rules. Here you will see all available collections of your 

store, please identify Cycle of products and Cross-Sell collections for each collection. 

https://go.beeketing.com/beeketing/setting
https://master-bplatform-bo.beeketing.com/beeketing/setting#recommend-rulepage
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● Click Doesn't apply to collection(s) you do not want to set up rules. Collection like 

Front page or New Arrival should not be selected. 

● How often should this collection be bought: this setting is applied to Promote 

products that can be bought again campaign. 

● Which collections should we cross-sell with this collection?: this setting is applied 

to Collection cross-sell campaign. 

 

 

  

https://beeketing.freshdesk.com/solution/articles/6000142715--newsletter-campaigns-3-promote-products-that-can-be-bought-again
https://beeketing.freshdesk.com/solution/articles/6000142715--newsletter-campaigns-3-promote-products-that-can-be-bought-again
https://beeketing.freshdesk.com/solution/articles/6000142714-newsletter-bot-2-collection-cross-sell
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CUSTOMIZE OR CREATE EMAIL LAYOUTS 
In Mailbot, we design a lot of professional looking email layouts for your to use.  

Go to Settings >> Email layout to view and manage your layout library. 

 
 
You can add your own layout by clicking “New layout” button. You will need to add CSS/HTML 
custom code to add new layouts into Mailbot. 
 

 
 
 


